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WRITING FOR POLICY 
This is a guide for students writing articles for METIS, the IPPR@universities journal. Articles written for academia require a different style to anything a think-tank would publish. This guide gives some tips on making the most of the words you write and will improve your chances of getting into the final journal. It has two main sections; the first is on writing style and the second on developing recommendations in light of your analysis.  
WRITING STYLE  

Time 

· Most of your audience is short on time and attention span – be clear & concise, know what you want to say and say it – clear thinking = clear writing

· What am I trying to say? Have I said it? 

· Should never have to re-read – give up quickly 

· Good writing takes time, spend it on the summary

Simplify 
· Simplify – strip every sentence, every paragraph to its cleanest components
· For strength – use short words over long ones, active verbs over passive ones, take out words that serve no function e.g. Free instead of free up, feelings over personal feelings, are you experiencing pain = does it hurt? 
Clutter

Try to make your sentences clear and concise, for example: 

“the ponderous euphemism that turns slum into a depressed socioeconomic area”
Numerous – many

Initial – first

Assistance – help

Sufficient – enough

Attempt – try

Referred to as – called

Due to the fact – because

For the purpose of – for

· Word clusters with which we explain how we propose to go about our explaining – I might add, It is interesting to note, it should be pointed out – are not needed. 
“Don’t dialogue with someone you can talk to. Don’t interface with anyone”
· Orwell: political speech and writing are largely the defence of the indefensible…thus political language has to consist largely of euphemism, question-begging and sheer cloudy vagueness – Clutter is not just a nuisance
· Be firm in your conviction. Leaders who hedge don’t inspire confidence, the same is true of writers. Believe in your argument and you will bring people with you

Unity 
· Tense - Shelf life – dates 

· Style

· Don’t try to be the last word – think about scope and don’t try to cover everything

Lead and end 

· Hook people in at the beginning – try not to be too workmanlike

· Don’t labour the end – different from a presentation
MAKING RECOMMENDATIONS
When you’re scoping a new project and when you’ve done the main body of research always ask yourself: So what? And keep asking

You can’t make recommendations until you can answer this question succinctly. If you can’t answer it succinctly you probably don’t know what you’re trying to say

A think tank has a specific place: 

· between academia and civil servants – academics don’t see it as their job to think through implications in very much detail. Civil servants on the other hand have to get heavily into the detail. We sit in-between
· different from NGOs, campaigners – they don’t often compromise to take into account political viability, they don’t tend to deal in trade-offs. It’s all about the trade-offs.  

What makes a good recommendation:

· one that has an impact – actual policy change (eg pubs) or creating political space (migration work)

· one that answers the question ‘so what’ – this links research analysis and the policy context. Crucially, the policy context includes what is politically viable

· one that speaks to a clear and understood audience – it knows what they can do and what they can’t, where their leverage is

· developing recommendations is part of the policy influence process; your findings are just one element that contributes to the recommendations but must be a clear link.

· Research process is also an influencing process – so be talking lots to all kinds of people – don’t be too concerned about them nicking your ideas. Peer review 

Testing your recommendations:

· put yourself in the shoes of your primary audience eg a senior policy maker in a Whitehall departure – what do you do with this?
· make it easy for people 

· How specific should they be and to what extent to they need to be costed – will depend on the subject. Ideally you want the headline direction of travel then a series of practical, specific, concrete examples of what this means and for who. Cost wherever possible but also say where this money might come from 
Be a radical progressive…
This doesn’t mean very left or very right; means thinking beyond the usual frameworks and the turn-to responses – more legislation, reviews, audits, communications strategies

It means asking the question in a different way; generating new data and developing new ideas

This is a time for radicals so radical ideas fit with the political moment. Be bold and stand out. 
